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BRAND PLATFORM

The design leader in sun protective 
fabric, Coolibar brings health and
happiness to the active, outdoor
lifestyle with the safest, most
comfortable sunwear on the planet.
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BRAND CHARACTER

Innovative
Energetic
Driven
Optimistic
Can do
Design-minded
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Best Protection Under The Sun. 

Our proprietary fabrics are rated UPF 50+ block 98% of UVA/UVB and offer the smartest, most comfortable 

details built-into the fabrics — lightweight, breathable silky touch, moisture-wicking, fast drying, sweat-activated 

cooling, anti-microbial.  

Driven to Innovate. 

We stop at nothing to design fabrics that save lives, that protect loved ones, that promote a healthy outdoor

lifestyle, that look good, feel good and wear well. We design fabrics that matter.

Guaranteed to Perform. 

Tested more than any other fabric, endorsed by experts worldwide, recommended by dermatologists, Coolibar 

sun protection is guaranteed to never wash out of any clothing, ever. We have your back with an Unlimited

Performance Guarantee.

Design-minded.

Our product design approach focuses entirely on protecting the active, outdoor lifestyle. We develop new

collections, colors, patterns and innovations each season so you can get out and seize the day in comfort and style.

Outdoors champion.

Even if our fabrics never get tortured by the outdoor elements, they are designed to handle virtually anything. 

They’re engineered to take on saltwater, chlorine, sweat, heat and never let you down, ever. With decades of

education, trials and testing, and proven superior product performance, we can safely say go out and enjoy your 

day in the sun. We’ve got you covered.

KEY MESSAGES
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BRAND IDEA

Get outside and play.
Blue skies and sunshine encourage possibilities. They don’t quietly invite you to step outside. They’re 

like your mother. They shout, “Get outside and play.” What are you waiting for? Seize the day. Go 

ahead and jump into the deep end. That birdie on hole 9 is yours. Feel the sweat rolling down your 

back as you push through the last mile. Today is a garden, hike, bike, race, relax, swim, climb, paddle, 

fish, picnic, nap, swing, kayak, jump, skip, hop kind-of-day. Because you can. After all, the awesome sun 

protective fabric of Coolibar safeguards your skin health and happiness. So go on, get outside and play.

5



BRAND EXPRESSION / CREATIVE CONCEPT ONE

What will you do today? 
Because nothing is holding you back from experiencing the outdoors, what possibilities await?

The sun, the mood, today is the day we seize the day to do exactly what we want, where we want. 

This concept is all about grabbing those possibilities. They can be bold new possibilities or endearingly 

small and meaningful moments. But they can all be had today thanks to living in Coolibar. 
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BRAND EXPRESSION / CREATIVE CONCEPT ONE

What will you do today?
Emerge from the waves a mermaid disguised as a girl.

What will you do today?
Build a second story on the vacation house.
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BRAND EXPRESSION / CREATIVE CONCEPT ONE

What will you do today?
Prove true the theory of human flight.
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What will you do today?
Swim, run, bike.
Rinse and repeat tomorrow.



BRAND EXPRESSION / CREATIVE CONCEPT ONE

summer 2015

What will you do today?
Swim, run, bike. Rinse and repeat tomorrow.

summer 2015

What will you do today?
Never, ever go home again.

summer 2015

What will you do today?
Show this dang board who is the boss.

summer 2015

What will you do today?
Read a few pages in between punch lines.
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BRAND EXPRESSION / CREATIVE CONCEPT TWO

Make today matter. 
The moments of life matter. It’s often the little things that make a vacation a vacation or a day at

the pool better than the day before. This concept celebrates these moments, lightly poignant and

optimistically upbeat, lived aloud with a touch of a self-effacing attitude. It’s a high-energy mix of

life’s snapshots with a cheeky or poetic thought that makes us smile, giggle, and definitely nod as

a relatable moment. 
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summer 2015

AFTER BATTLING SUN, 
SALT, SWEAT, AND 
CHLORINE ALL DAY,
HER SHIRT DESERVES 
A LITTLE SUGAR.

summer 2015

A 9.5 ON THE
CANNONBALL 
SCALE?
THAT ALL
YOU GOT?
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BRAND EXPRESSION / CREATIVE CONCEPT TWO

summer 2015

WAS THAT A 
GIGGLE THAT 
JUST ESCAPED 
YOUR LIPS?
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BRAND EXPRESSION / CREATIVE CONCEPT THREE

Get outdoors.  
From the voice of Coolibar, this concept encourages people to get out and play in the sun, that we 

have them covered. It reinforces the quality and technology story of our fabrics but uses incredibly 

powerful, uplifting photography to create emotion. Showing people playing, even resting and relaxing 

the in sun, covered by Coolibar instills trust and confidence that they can live a healthy outdoor lifestyle.

13



BRAND EXPRESSION / CREATIVE CONCEPT THREE

Come out and play.
 Coolibar’s got you covered.

Come out and play.
 Coolibar’s got you covered.
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TAGLINES

The best protection under the sun.

Protecting skin and happiness.

Protecting your right to the sun.

Protective Sunwear for Life.

Protective Sunwear.

What will you do today?

The best protection under the sun.

Protecting skin and happiness.

Protecting your right to the sun.

Protective Sunwear for Life.

Protective Sunwear.

What will you do today?

The best protection under the sun.

Protecting skin and happiness.

Protecting your right to the sun.

Protective Sunwear for Life.

Protective Sunwear.

What will you do today?

The best protection under the sun.

Protecting skin and happiness.

Protecting your right to the sun.

Protective Sunwear for Life.

Protective Sunwear.

What will you do today?

The best protection under the sun.

Protecting skin and happiness.

Protecting your right to the sun.

Protective Sunwear for Life.

Protective Sunwear.

What will you do today?
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TYPOGRAPHY

SANS SERIF:

Gotham
Gotham
Gotham
Gotham  
A friendly, assertive font. Gotham has a stronger, bolder

sensibility that speaks to leadership, yet it is not intimidating

in the least. There’s a friendliness and accessibility to the

Gotham. This font helps lift up the “get out and play” creative 

platform in a positive, encouraging spirit. Slightly youthful yet 

authoritative, it appeals to all age groups and is very readable. 

SERIF:

Clarendon
Clarendon
Clarendon

An easy to read serif font, Clarendon handles heavy-lifting

informational beautifully, without a heavy-handed “I’m preaching 

to you lots of science, “attitude. It helps Coolibar tell more technical 

details and our super technology story in a classically serif, but not 

stuffy font. Clarendon has a decidedly fun, friendly, outdoor living 

vibe, and in fact, has been a darling of some outdoor retailers, like 

REI for that reason. However, this fun side is balanced by the

letterforms that derive from a bookish, modestly academic tone. 
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LAYDOWN STYLE 20



Dial up the joy of living in Coolibar.
Being outside is fun. Being in the sun, on a boat, in the water, on a hammock, in the garden 

is fun. By showing how people live in the product, we show how the fabric performs and 

demonstrate comfort. 

Prop up the fabrics. Make clear how awesome the fabric is and why it’s superior.
Establishing innovation and superiority is critical for Coolibar. Coolibar is the category leader, 

and it’s absolutely essential to claim (or reclaim) this leadership. The innovation, the feel of 

the fabrics, the brilliance of the protection must be asserted.

Develop a brand over a manufacturer.
A brand has opportunity to expand into new channels because a brand creates demand. 

Developing a distinctive look for Coolibar helps build momentum for what will become a 

recognizable brand. The current catalog feels more like a manufacturer selling items rather 

than a brand creating longer-term business opportunities and customer love. 

Re-architect the structure of the catalog
To mimic the fabrics and their recommend usage, re-orient the catalog to align with that 

and create greater customers understanding and awareness. Knowledge is powerful and 

understanding creates advocates.

Create an emotional connection visually.
Telling a story, connecting with the images of kids being messy kids, moms and dads having 

a blast with their kids, this is where Coolibar should live. People want to connect, and when 

they see their life being lived in photos, they emotionally connect.

Fewer model shots photography combined with more laydowns.
Reduce the number of on-form shots (model shots) but raise the quality of the storytelling 

and introduce more creative laydowns. Increasing laydowns also provides continuity from 

book to book for carryover items, rather than having a cobbled together series of photos 

taken at different times of the year. This creates a cohesive, recognizable brand over a

campaign year after year.

Be judicious about how many items are shown on a model.
More is not always more. A hero image with a focal point on a key item, rather than too 

many items on the model, keeps customers’ eyes on the prize. 

CATALOG DESIGN CONSIDERATIONS & RATIONALE

Reduce product description copy.
Catalog trends have been to reduce copy for quite some time. Simple lines of text

expressing key features and let the image do the rest of the heavy lifting. 

Energetic exuberant, upbeat photography.
Natural, and perfectly imperfect stylistically. Showing models telling a story, moving,

hiking, fishing, swimming, but actually living. This style will show the product in use, so 

product will become more emotional itself, but it will also not capture every detail on 

an item. There is a balance to enticing customers to see themselves living like this and

showing all the product features. 

Assortment of new and good sellers.
Showcase our projected best new items mixed with some of our most popular all-time 

best sellers. The customer favorites indicate standbys that are proven performers. These 

favorites guide new customers toward ideas that are trusted. 

Top 10 Essentials/Must-Haves/Favorites.
Select the top 10 items for the season that, if a customer selected all of them, would be 

covered to do a number of activities. These could be drawn from best sellers or even 

style recommendations, but they are 10 go-to items. It could be a feature focused on 

women’s, men’s or kids or a combination of all three. A rotating feature, it could also 

delve into the top 10 best shirts or top 10 all-time favorite hats. 

Creation of a hats section.
Rather than peppering hats on every model, the recommendation is to judiciously using 

them when/where the situation most feels appropriate for a hat. Developing a dedicated 

“Hats” section of the catalog, hats can romanced and key technology messages can be 

communicated. This helps point at our superior innovation and leadership rather than 

having them feel like the punctuation mark to a style statement on a model. We’d like 

the hats to be taken more seriously.

Add testimonials, if possible.
Like reviews on Yelp, Amazon, Trip Advisor or any number of sites, consumers love 

reviews. The target audience, both the “Protecting the Small” and “Life 2.0” segments 

rely on reviews – or in the case of Coolibar, testimonials. We see an opportunity to

incorporate 1-2 in key places in each catalog as starting point.
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SPRING CATALOG CONCEPT

If we’re not outside, we dream of being outside. In the garden. On a hike. At the beach. On the golf 

course. Playing baseball. But what we dream most, no matter what part of the country we live in, is the 

quintessential beachside vacation. The mix of sun, surf and pool holds a magnetic pull for us. It’s both 

relaxing and invigorating at the same time. This season is inspired by a family beachside getaway. It follows 

the family through their holiday from morning to afternoon to early evening, highlighting a healthy,

active outdoor lifestyle - jumping waves, sailing and fishing, paddle boarding, biking, building sand castles, 

enjoying triple dip cones and soft shell crab. Fresh, energetic, cool stylistically and more natural, this look 

establishes Coolibar as an integral part of our lives. In fact, this family’s freedom to safely experience 

these moments and memories are made possible by the amazing fabrics and garments of Coolibar.
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CATALOG ARCHITECTURE / PAGINATION

FRONT COVER IFC 1INTRODUCTION / PHILOSOPHY EXPLANATION OF FABRICS2 3 4 5THE SEASON’S TOP 10BACK COVER WATER6 7 8 9WATER
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CATALOG ARCHITECTURE / COVERS

sun(shine)
summer 2015

what
will you
do today?

summer 2015

sun(shine)
summer 2015
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CATALOG ARCHITECTURE / WHO WE ARE

I’d been a fish my whole life... in and out of water, but 

mostly in. Swim team in high school, a lifeguard throughout college. Of course,

every day I’d slather on SPF 35 or whatever was handy. But, inevitably the day 

would get away from me, and my skin protection would soon wear off. I was

distracted and often too busy to stop and reapply. By 35, sunspots and small

wrinkles started appearing. You get it. Life was settling in, but it wasn’t life. It was 

sun damage. A few suspicious spots later, and I was on the verge of throwing 

away my swim cap and goggles. Fortunately, all is well, and I’m jumping back into 

the deep end. Today, covered by Coolibar I’ve shaved seconds off my swim time 

at the pool and added them to my quality of life. I hit the beach and the waves as 

often as I can, and I’m never without a rash guard and swim capris. They’re more 

comfortable than my pajamas. They’re like my second, protective skin. Zelda and 

Zac, my 6-year-old twins, are head to toe Coolibar kids. They crave fresh air and fun 

outside. I don’t want TV watching, computer-crazed, social media zombie kids.

I want outdoor kids who get dirty, sweaty and love it. I have them, thanks to Coolibar.

						      Julia D, Miami, Florida

The best protection under the sun.

It started top down with a sun protective hat. Founded by an Australian, who knew 

the harshest of sun climates, Coolibar has evolved to be in the leader in sun protective 

fabrics and innovative fabric design. We stop at nothing to design fabrics that save 

lives, that protect loved ones, that promote a healthy outdoor lifestyle, that look 

good, feel good and wear well. We design fabrics that matter.
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CATALOG ARCHITECTURE / AWESOME FABRICS

Daecaturibus, nitate quo consequ atiusci 

mustis aceria sequia num repudam reicil 

mo commo evendi abo sum ulluptatatem 

et, omnihil itiore aborupi taerspe riberec 

tempore peliber cillaut a sum fuga. Itat 

lab iunt. Uga. Gia conseque esciis id qui 

doloreic tecaectatus sed utetur? Onse-

quas asimolu ptatecto magnatu mquias-

sit hi ciis moluptas di tem aut et verum 

harum am ressunt estiis eniet offictur, 

omnima  pedigni dem que magnien dition 

es sum autae omnimporest laut eosam 

quaeptature. Daecaturibus, nitate quo 
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num repudam reicil mo commo evendi 

abo sum ulluptatatem et, omnihil itiore 
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tus sed utetur? Onsequas asimolu ptatec-
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omnimporest laut eosam quaeptature. 

Daecaturibus, nitate quo consequ atiusci 

mustis aceria sequia num repudam reicil 

mo commo evendi abo sum ulluptatatem 

et, omnihil itiore aborupi taerspe riberec 

tempore peliber cillaut a sum fuga. Itat 
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consequ atiusci mustis aceria sequia 

num repudam reicil mo commo evendi 

abo sum ulluptatatem et, omnihil itiore 

aborupi taerspe riberec tempore peliber 

cillaut a sum fuga. Itat lab iunt. 

water. life. go. kids.

At Coolibar, innovation is in our DNA. Certainly we design styles that people love – lightweight, breathable, moisture-wicking, 

fast drying, anti-microbial clothing – but we’re driven to first and foremost protect your right to live a healthy, active life 

outdoors in the sun. Our proprietary fabrics are rated UPF 50+, the highest in the industry. What is UPF? It’s Ultraviolet 

Protection Factor a rating system much like SPF used in sunscreens. Clothing with UPF 50 allows only 1/50th of the UV 

radiation that falls on the surface of the fabric to actually pass through it. In other words, it blocks 49/50ths or 98% of the 

UV radiation. Coolibar is the first company to receive The Skin Cancer Foundation’s Seal of Recommendation for sun protective 

clothing, sun hats and sun protective swimwear. Coolibar was also the first officially endorsed sun protective apparel by the 

Melanoma International Foundation and has been endorsed by the Pediatric Sun Protection Foundation. Tested more than 

any other fabric, endorsed by experts worldwide and recommended by dermatologists, Coolibar protective sunwear is 

guaranteed to never wash out of any clothing, ever. We have your back with an unlimited performance guarantee.

fabrics that matter.
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CATALOG ARCHITECTURE / AWESOME FABRICS

Re dendere ica pudiam
quae consequame por mo.

At Coolibar, innovation is in our DNA. Certainly we design styles that people love – lightweight, breathable, mois-

ture-wicking, fast drying, anti-microbial clothing – but we’re driven to first and foremost protect your right to live a 

healthy, active life outdoors in the sun. Our proprietary fabrics are rated UPF 50+, the highest in the industry. What 

is UPF? It’s Ultraviolet Protection Factor a rating system much like SPF used in sunscreens. Clothing with UPF 50 allows 

only 1/50th of the UV radiation that falls on the surface of the fabric to actually pass through it. In other words, it 

blocks 49/50ths or 98% of the UV radiation. Coolibar is the first company to receive The Skin Cancer Foundation’s 

Seal of Recommendation for sun protective clothing, sun hats and sun protective swimwear. Coolibar was also the 

first officially endorsed sun protective apparel by the Melanoma International Foundation and has been endorsed 

by the Pediatric Sun Protection Foundation. Tested more than any other fabric, endorsed by experts worldwide and 

recommended by dermatologists, Coolibar protective sunwear is guaranteed to never wash out of any clothing, ever. 

We have your back with an unlimited performance guarantee.
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CATALOG ARCHITECTURE / THE SEASON’S TOP 10

 

sun essentials
this season.
We’ve got you covered with the season’s 

best performing protective sunwear that 

goes from beach to street and back again. 

Designed to take any punishment from salt, 

sand, chlorine and sweat in style.

the 
top 10
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CATALOG ARCHITECTURE / WATER / WOMEN

Daecaturibus, nitate quo consequ atiusci mustis aceria sequia num repudam reicil mo commo evendi abo. Nam,

sum ulluptatatem et, omnihil itiore aborupi taerspe riberec tempore peliber cillaut a sum fuga. Itat lab iunt.

Uga. Gia conseque esciis id qui doloreic tecaectatus sed utetur? Onsequas asimolu ptatecto magnatu mquiassit hiciis 

Ore accullu ptibus intorenda sim fuga.
tia autem ium nonsed ut laborae. Nam quibus aut et as consequ.

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre abcommo evendi abo ul luptatatem omnihil itorupi taerspe. #01382 - $50.00 

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre abcommo evendi abo ul luptatatem omnihil itorupi taerspe. #01382 - $50.00 

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre aborupi taerspe. #01382 - $50.00
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Who knew after one try, and one more 
SUP addict would be born.



CATALOG ARCHITECTURE / WATER / MEN

Daecaturibus, nitate quo consequ atiusci mustis aceria sequia num repudam reicil mo commo evendi abo. Nam,

sum ulluptatatem et, omnihil itiore aborupi taerspe riberec tempore peliber cillaut a sum fuga. Itat lab iunt.

Uga. Gia conseque esciis id qui doloreic tecaectatus sed utetur? Onsequas asimolu ptatecto magnatu mquiassit hiciis mo-

luptas di tem aut et verum harum am ressunt estiis eniet offictur, omnima pedigni dem que magnien dition es sum autae 

Ore accullu ptibus intorenda sim fuga.
tia autem ium nonsed ut laborae. Nam quibus aut et as consequ.

Num repudam reicil. #01382 

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre abcommo evendi abo ul luptatatem omnihil itorupi taerspe. #01382 - $50.00 

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 

Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 
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PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre abcommo evendi abo ul luptatatem omnihil itorupi taerspe. #01382 - $50.00 

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

Leapfrog, Marco Polo and 
squirt gun tag, oh my.



CATALOG ARCHITECTURE / LIFE 32

On the schedule today. Nothing.
Cupis dolupti beatem. Cernatum es aute eveliquia destruptate nest faccus dem fuga. Nam 

inctis eatur remperios qui blaborum ea eicabo. Videbis nullabori officid eniet, omnias ad 

qui core odis non consenimos velesti aecaernatur? Derspeliquo que sin es sit faccus incte 

commos etus moluptat fugia il incilit quat elest, et repera volupta ne veligenim am invelit 

dolendis erfero berchicit, odici dolesciasit eumqui dolorrum endae deris ra volorestium inte 



CATALOG ARCHITECTURE / DO 33

Funny how the best 
running partner is a 
stationary blazing ball 
of hydrogen.
Cupis dolupti beatem. Cernatum es aute eveliquia destruptate nest faccus dem 

fuga. Nam inctis eatur remperios qui blaborum ea eicabo. Videbis nullabori officid 

eniet, omnias ad qui core odis non consenimos velesti aecaernatur? Derspeliquo 

que sin es sit faccus incte commos etus moluptat fugia il incilit quat elest, et repera 

volupta ne veligenim am invelit dolendis erfero berchicit, odici dolesciasit eum-



CATALOG ARCHITECTURE / KIDS

Even wild horses and 
a bag of fruit snacks 
couldn’t lure them to 
come in for lunch time.
The sun’s damaging rays are unrelenting, but so is Coolibar UPF 50+ fabrics.

Design specifically to protect young, delicate skin — and mature skin alike — 

Coolibar has been endorsed by the Pediatric Sun Protection Foundation. Our 

fabrics can put up with any kid torture, hard play and wash clean of salt and 

sweat, while still maintaining protection. As long as their swimwear lasts,

protection is guaranteed. The only thing you’ll have to worry about is getting 

them to stop long enough for a bite to eat. Good luck with that. 

34



CATALOG ARCHITECTURE / KIDS / PRODUCT

Daecaturibus, nitate quo consequ atiusci mustis aceria sequia num repudam reicil mo commo evendi abo. Nam,

sum ulluptatatem et, omnihil itiore aborupi taerspe riberec tempore peliber cillaut a sum fuga. Itat lab iunt.

Uga. Gia conseque esciis id qui doloreic tecaectatus sed utetur? Onsequas asimolu ptatecto magnatu mquiassit hiciis mo-

luptas di tem aut et verum harum am ressunt estiis eniet offictur, omnima pedigni dem que magnien dition es sum autae 

Consider it a superhero bending back
damaging rays, keeping your world safe.

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre abcommo evendi abo ul luptatatem omnihil itorupi taerspe. #01382 - $50.00 

Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 

Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 

Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 

Num repudam reicil. #01382 

Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 

Num repudam reicil. #01382 

Num repudam reicil. #01382 Num repudam reicil. #01382 

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre abcommo evendi abo ul luptatatem omnihil itorupi taerspe. #01382 - $50.00 

Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 Num repudam reicil. #01382 

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre abcommo evendi abo ul luptatatem omnihil itorupi taerspe. #01382 - $50.00 

PRODUCT. Num repudam reicil mo commo evendi abo ul luptatatem omnihil itre abcommo evendi abo ul luptatatem omnihil itorupi taerspe. #01382 - $50.00 
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CATALOG ARCHITECTURE / HATS

Time to get out and go do.
One hat can change the world.

Daecaturibus, nitate quo consequ atiusci mustis aceria sequia num repudam reicil mo com-

mo evendi abo sum ulluptatatem et, omnihil itiore aborupi taerspe riberec tempore peliber 

cillaut a sum fuga. Itat lab iunt. Uga. Gia conseque esciis id qui doloreic tecaectatus sed 

utetur? Onsequas asimolu ptatecto magnatu mquiassit hi ciis moluptas di.

Daecaturibus, nitate quo consequ 

atiusci mustis aceria sequia num 

repudam reicil mo commo evendi abo 

sum ulluptatatem et, omnihil itiore 

aborupi taerspe riberec tempore peliber 

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

PRODUCT. Num repudam reicil mo commo evendi abo ul 

luptatatem omnihil itre aborupi taerspe. #01382 - $50.00

Daecaturibus, nitate quo consequ atiusci 

mustis aceria sequia num repudam reicil 

mo commo evendi abo sum ulluptatatem et, 

omnihil itiore aborupi taerspe riberec tempore 

peliber cillaut a sum fuga. Itat lab iunt. Uga. 

Gia conseque esciis id qui doloreic tecaectatus 

sed utetur? Onsequas asimolu ptatecto 

magnatu mquiassit hi ciis moluptas di tem 

Daecaturibus, nitate quo 

consequ atiusci mustis 

aceria sequia num repudam 

reicil mo commo evendi abo 

sum ulluptatatem et, omnihil 

itiore aborupi taerspe riberec 
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